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PM-USA and Marlboro performances are consistent across Shipment, Nielsen and Consumer 
Tracking and remain near or at record levels. 

• $ pack price benchmark remains unfavorable. 

Shipments o ' ° 

• PM-USA shipments are 4.0 billion units above QTD forecast. 

•Third Qtr. volume estimated at + 4.0 billion units above 2RF budget. 

• Projected third quarter share is 44.9 - 45.1% 

•Competitive shipments are near expected JIsisR Discount iwerease-s~ar.e_begiwRiR 94 e-refleGt-- 
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• RJR may be expanding promotional spending to other Discount brands. 

• Monarch snare and money-off promotional incidence is increasina. 





Price gaps at YTD highs. 
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Pack gaps (61®, 46%), , Sfe 
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Source: https://www.industrydocuments.ucsf.edu/docs/slvk0004 



